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1.Strong alignment between projected and B "
ashilo

perceived 1mage 1n emotional and architectural

Conversely, Spanish reviews highlighted terms such
as "historia" (history), "vista" (view), and "claustro”
(cloister), emphasising the site's cultural and
historical significance.

aspects.

2. Limited visibility of UNESCO candidacy 1n user
content reveals a strategic image gap.

3. High Instagram engagement reflects potential for

community-based heritage promotion.
4. Combining official content, UGC and text
mining offers a replicable model for WHS

Future research:

- Expand the analysis to other platforms like TikTok.
. Include qualitative methods like interviews or surveys.
 Study the evolution of the digital image over time.

branding.
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